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Smjernice za pisanje rada

Rad je potrebno pisati u trecem ili
prvom licu mnozine.

Ukoliko se u tekstu daje tabelarni prikaz
tabele je potrebno jasno i koncizno
nasloviti i numerisati (npr. Tabela 1. ili
Tab. 1). Slike i prilozi se takode
naslovljavaju i numerisu.

Stranice u radu je neophodno
numerisati.

lzvori preuzetih tabela, slika ili drugih
priloga se moraju navesti. Takode,
sve navode u tekstu koji su u
originalu preuzeti ili parafrazirani iz
literature i drugih izvora potrebno je
citirati.



Smjernice za pisanje rada

Uvod i Zaklju€ak se najcescée pisu Uvod u buduéem vremenu,
na kraju najavljuje strukturu rada i predmet
istraZivanja

Zaklju€ak u proslom vremenu, opisuje
ukratko klju€ne djelove rada




Smjernice za pisanje rada

IstraZivanjem kompanija koje su aktivni sponzori evropskog fudbala, dosli smo do podatka
da je kompanija Coca Cola je najaktivniji sponzor evropskog fudbala. Prikaz najaktivnijih
sponzora evropskog fudbala dat je na slici koja slijedi.

——33% Cwtids

22% NIKE 11%  belN SPORT

\ 19% ADIDAS 10% CARLSBERG
16% TELECOM ITALIA 9%  ELECTRONIC ARTS
14% FRANCE TELECOM 9%  SKY INTERNATIONAL

14% VOLKSWAGEN

Slika br. 11: Najaktivniji sponzori evropskog fudbala
lzvor: http:/iveww sponsorship.com/fiegsr2015/09/28/The-Most-Active-Companies-And-Categories-
Sponsorin aspx, datum pristupa 27 .07 2016.

Cak 33% najznacajnijih Tudbars! - 3 T upravljackih tijela, kao i nacionalni
timovi Engleske, Italije, Spanije, Francuske i Mjemaéke imaju saradnju sa kompanijom Coca
Cola, navodi se u rezultatima istraZivanja (EG iz 2015. godine. Na drugom mjestu nalazi se
kompanija Nike, sa 22%, a prati je Adidas sa 19%.

Ne numerisSe se

NumeriSe se

A

v

Zvanicni sponzori svjetskog
prvenstva u gimnastici 2015. godine
bili su, izmedu ostalih, kompanije
Longines, VTB group i Mizuno™.
Proizvodac satova, Longines, je vec
preko dvadeset pet godina zvanicni
partner i mjera¢ vremena za
takmicenja iz umjetnicke i ritmicke
gimnastike koje organizuje Svjetska
gimnasticka federacija  (FIG)"™.
Dodatno, ova kompanija je kreirala
Longines Nagradu za eleganciju,
koja se dodjeljuje gimnasticarima
koji tokom nastupa prikaZu najviSe harizme, harmonije i elegancije — $to su neke gd bazicnih
vrijednosti ove kompanije'™. Ovaj primjer potvrduje da je za uspjeh saradnje izmedu
dogadaja i brenda neophodno pronaci adekvatnu vezu izmedu njih. Kompanija Longines je
olicenje svojih vrijednosti pronasla u gimnastici, pa se saradnja izmedu ove dvije strane
namece kao prirodan korak.

S druge strane, konkurentska kompanija Tissot ima mnogo veci sponzorski portfolio. Svojim
logotipom, koji sadrZi zastavu Svajcarske, asocira na kvalitet i pouzdanost. Upravo zbog



Smjernice za formatiranje rada

Rad treba da sadrzi minimum 13 strana kucanog teksta
(uvod, razrada teme i zaklju€ak)

Papir je veliCine A4

Font — Times New Roman 12 ili Arial 11 za osnovni tekst

Prored - Single




Check-list za finalnu verziju

GramatiCke gresSke
Greske u kucanju
NedovrSene recCenice i ponavljanje rijeci

Navedene reference i u tacnom formatu

LogiCan prelaz izmedu pasusa/naslova

Jasan zaklju€ak
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Prikupljanje literature — Virtuelna biblioteka Crne Gore

L cosiss (& Virtuelna biblioteka Crne Gore =I17ZUM—

Pomod Podezavanje Elcrncgorski

Rezultati pretraz. | | 4fh Moja biblioteka

Baze podataka Q Pretrazivanje

Uzajamna baza podataka: COBIB.CG - Uzajamna bibliografsko-kataloSka baza podataka COBIB.CG (&r. zapisa: 420.720)

Rezultati osnovnog pretrazivanja

PretraZili ste: medunarodna ekonomija | Izbor zapisa=Sva grada Tok pretraivanja
Broj pronadenin zapiza: 276 PROMENI ZAHTEV ZA PRETRAZIVANJE
Sortiranje po: | Rel {ocena relevantnosti) ¥ [ Zapisi: 1-20] 1 2| 3| 4 5/ 6 7 8 9 10.. m ’;‘
@ Br | Rel. Autor Naslov Vrsta grade Jezik | Godina Dostupnost fonda E-pristup
1 Grgi¢, Mato Medunaredna ekonomija udZbenik ser 2008 # z3 pozajmicu - u Eitaonici
Bilas, Viatka
2 Prii¢, Jadranko Medunaredna ekonomija udZbenik ser 2008 # z3 pozajmicu - van
Mari¢, Zeljko biblioteke
3 Krugman, Paul R Medunarodna ekonomija : teorija i ekonomska g knjiga ser 2009 # za pozajmicu - van
Obstfeld, Maurice politila biblioteke
4 Babic, Mate Medunarodna ekonomija &) udZbenik sor 2000 ® za pozajmicu - van
Babié, Ante biblioteke
5 Babic, Mate Medunarodna ekonomija &) udZbenik ser 1993 # za pozajmicu - u Eitaonici
6. Babié, Mate Medunarodna ekonomija ) udzbenik scr 1939 * za pozajmicu - van
biblicteke
7. Babi¢, Mate Ekenemija : uved u analizu | politiku ) udzbenik sor 2009 ® za pozajmicu - u Eitaonici
8 Trlin, Viadimir Medunarodna ekonomija : determinante, ) udzbenik hry; 1983 ™ za pozajmicu - van
mehanizmi i politika sp biblicteke
a Unkovit, Milorad Medunarodna ekonomija udzbenik sCC 2005 ® za pozajmicu - van
biblioteke
10 Buri¢, Dragana M. Medunarodna ekonomija udZbenik sec 2000 # za pozajmicu - van
Prekajac, Zora biblioteke
Vidas-Bubanja, Marijana
1 Stiglitz, Joseph E. Pravedna trgovina za sve knjiga ser 2008 # z3 pozajmicu - u Eitaonici
Chariton, Andrew
12 Plevnik, Jasna Iza globalizacije - geoekonomija medunarodnih | &) knjiga sor 2003 ® za pozajmicu - van
odnosa biblioteke
13. Frank, Gerhard Russisch fir die Aussenwirtschafl . aufbaukurs | g) knjiga ger; 1975 # za pozajmicu - u Eitaonici
fiir die Sprachkundigenausbildung. Stufell a rus
Teil 1
14. Macesich, George Dugovi : stvarnost i mit 2] kniiga ser 1987 | ® za pozajmicu - van
biblicteke
15. Frank, Gerhard Russisch fur die Aussenwirtschaft : aufbaukurs | g) knjiga ger, 1973 ™ za pozajmicu - van
fur die Sprachkundigenausbildung. Stufe | a g biblicteke
16. Hiibner, Antje Englisch fir die Aussenwirtschaft - aufbaukurs | g) knjiga ger, 1975 ® za pozajmicu - u Eitaonici
fur die Sprachkundigenausbildung. Stufe | a eng
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Prikupljanje literature — Google Scholar

multinational corporations E

7,000 results (0.07 sec)

[crmation] The differentiated network: Organizing multinational corporations for
value creation

N Nohria, S Ghoshal - 1997 - Jossey-Bass San Francisco

¥r 99 Citedby 1114 Related articles  All 4 versions

Knowledge flows within multinational corporations

AK Gupta, V Govindarajan - Strategic management journal, 2000 - Wiley Online Library
Pursuing a nodal (ie, subsidiary) level of analysis, this paper advances and tests an
overarching theoretical framework pertaining to intracorporate knowledge transfers within
multinational corporations (MNCs). We predicted that (i) knowledge outflows from a
Yr 99 Cited by 4631 Related arficles  All 5 versions

A simple theory of international trade with multinational corporations
E Helpman - Journal of political economy, 1984 - journals.uchicago.edu

Using the idea that firm-specific assets associated with marketing, management, and
product-specific R & D can be used to service production plants in countries other than the
country in which these inputs are employed. | develop a simple general equilibrium model of
¥y U9 Cited by 2695 Related articles  All 12 versions

Knowledge flows and the structure of control within multinational corporations
AK Gupta, V Govindarajan - Academy of management review, 1991 - journals.aom.org

Virtually all research on strategic control within multinational corporations (MNCs) has

focused on macro differences in centrol systems and processes across entire MNCs. Taking

a less macro (ie, subsidiary-specific conti y perspective), this article i how ..

¢ DD Citedby 2195 Related articles All 8 versions

Related searches

multinational corporations developing

: multinational corporations mncs
countries

globalization multinational corporations foreign multinational corporations

multinational corporations knowledge

multinational corporations investment
flows

transnational multinational corporations multinational corporations subsidiaries

Multinational corporations and spillovers

M Blomstrém, A Kokko - Journal of Economic surveys, 1998 - Wiley Online Library

This paper examines spillover effects of the activities of multinational firms. Such effects are
most likely to be found in host countries, where the operations of foreign multinationals may
influence local firms in the MNCs own industry as well as firms in other industries. However ...
1y P9 Cited by 2772 Related articles All 8 versions

[PDF] harvard .edu

(o)
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https://scholar.google.com/
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Prikupljanje literature — DOI

ACADEMY OF
gement

JOURNALS ~ SUBSCRIPTIONS MEMBERSHIP ~ FORAUTHORS FOR CONTRIBUTORS FOR REVIEWERS ABOUTUS CONTACTUS

Academy of Management Review, Vol. 16, No. 4 | Articles

Knowledge Flows and the Structure of Control Within
Multinational Corporations

Anil K. Gupta and Vijay Govindarajan

Published Online: 1 Oct 1991 hitps:/idoi.org/10.5465/amr.1991.4279628

¥ view Article & Tools < share

Abstract

Virtually all research on strategic control within multinational corporations (MNCs) has focused on
macro differences in control systems and processes across entire MNCs. Taking a less macro
(i.e., subsidiary-specific contingency perspective), this article examines how, within the same
corporation, the nature of corporate control might also vary systematically across subsidiaries.
Differences in subsidiary contexts are analyzed along two dimensions: (a) the extent to which the
subsidiary is a user of knowledge from the rest of the corperation and (b) the extent to which the
subsidiary is a provider of such knowledge to the rest of the corporation.
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rikupljanje literature — korisni linkovi
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Citiranje — APA stil
Knjiga:

» Author, F. M. (Year of Publication). Title of work. Publisher City, State: Publisher.
« James, H. (2009). The ambassadors. Rockville, MD: Serenity.

Poglavlje u knijizi:

« Author, F. M. (Year of Publication). Title of chapter. In F. M. Editor (Ed.), Title of book (pp. xx-xx
). Publisher City, State: Publisher.

« Shuhua, L. (2007). The night of MidAutumn Festival. In J. S. M. Lau & H. Goldblatt (Eds.), The
Columbia Anthology of Modern Chinese Literature (pp. 95-102). New York, NY: Columbia Univ
ersity Press.

E-knjiga:

« Author, F. M. (Year of Publication). Title of work [E-reader version]. Retrieved from URL
« Stoker, B. (2000). Dracula [Kindle HDX version]. Retrieved from http://www.overdrive.com/



http://www.overdrive.com/

Citiranje — APA stil

Akademski Casopisi - online:

« Author, F. M. (Year of Publication). Article title. Journal Title, Volume Number(Issue Number),
pp.-pp. http://dx.doi.org/xxxx or Retrieved from homepage URL

» Trier, J. (2007). “Cool” engagements with YouTube: Part 2. Journal of Adolescent & Adult Liter
acy, 50(7), 598-603. http://dx.doi.org/10.1598/JAAL.50.7.8

Akademski Casopisi - Print:

« Author, F. M., Author, F. M. & Author, F. M. (Year of Publication). Article title. Journal Title, Volu
me Number(lssue Number), page range.

* Lin, M.G., Hoffman, E.S., & Borengasser, C. (2013). Is social media too social for class? A cas
e study of Twitter use. Tech Trends, 57(2), 39-45.


http://dx.doi.org/10.1598/JAAL.50.7.8

Citiranje — APA stil

Novine — online

« Author, F. M. (Year, Month Day of Publication). Article title. Newspaper Title. Retrieved from n
ewspaper’s homepage URL

« Kaplan, K. (2013, October 22). Flu shots may reduce risk of heart attacks, strokes and even d
eath. Los Angeles Times. Retrieved from http://www.latimes.com

Novine - Print;

« Author, F. M. (Year, Month Day of Publication). Article title. Newspaper Title, pp. XX-XX.
« Bowman, L. (1990, March 7). Bills target Lake Erie mussels. Pittsburgh Press, p. A4.



Citiranje — APA stil
Neakademski Casopis/Magazin - Print:

« Author, F. M. (Year, Month of Publication). Article title. Magazine Title, Volume number(lssue
number), page range.
» Luckerson, V. (2014, January). Tech’s biggest promises for 2014. TIME, 183, 23-25.

Neakademski Casopis/Magazin — Online:

« Author, F. M. (Year, Month of Publication). Article title. Magazine Title, Volume number(lssue
number). Retrieved from URL of magazine’s homepage or DOI number.

* Luckerson, V. (2014, January). Tech’s biggest promises for 2014. TIME. Retrieved from http://
time.com/

Web sajt:
« Title of web page [Format]. (Year, Month Day of Publication). Retrieved from URL

* Mongolia. (2016, December 5). Retrieved from https://travel.state.gov/content/passports/en/c
ountry/mongolia.html



http://time.com/
https://travel.state.gov/content/passports/en/country/mongolia.html

Citiranje — APA stil

Magistarska/ doktorska disertacija:

Author’s Last name, F. M. (Year published). Title of dissertation or thesis (Doctoral dissertatio
n or Master’s thesis). Retrieved from Database Title. (Order number or Accession number).
Knight, K.A. (2011). Media epidemics: Viral structures in literature and new media (Doctoral di
ssertation). Retrieved from MLA International Bibliography Database. (Accession No. 201342
0395)

Rad predstavljen na konferenciji:

Author’s Last name, F. M. (Year presented, month). Title of conference paper. Paper presente
d at the meeting of Name of Organization, Place of Meeting. Retrieved from URL

Briden, J., Burns, V., & Marshall, A. (2007, March). Knowing our students: Undergraduates in

context. Paper presented at ACRL National Conference, Baltimore, MD. Retrieved from http://
www.ala.org/acrl/sites/ala.org.acrl/files/content/conferences/confsandpreconfs/national/baltim
ore/papers/184.pdf



Citiranje — APA stil (citiranje u fusnoti)

183 Chien P. M., Comwell T. B., Pappu R. (2011). Sponsorship portfolio as a brand-image creation
strategy. Journal of Business Research. Volume 64, Issue 2, February 2011, str. 142-149.

184 [hid.

185 TOP sponzorski progaram bice detaljnije predstavljen u narednom dijelu rada.

195 Qlympic Marketing Fact File 2016 edition, dostupan na -
https://stillmed.olympic.org/Documents/IOC_Marketing/olympic_marketing_fact_file 2016 pdf, datum
pristupa 04.08.2017.

197 Trkulja, op.cit., str. 172,

=
co



Citiranje — APA stil (citiranje u tekstu)

What You Are Citing
The entire work
A specific page

If the author's name is included in the text
of the sentence where the citation takes

place

In-Text Citation

(Smith, 2004)

(Smith, 2004, p. 39)

Smith (2004, p. 39) claims that...

Use only the date or date and

page number.

Two authors

Example:

Reference List Citation

Kelley, P. C., & Chang, P. L. (2007).

Three to five authors

Example:

Reference List Citation

Hughes, J. C., Brestan, E. V., & Valle, L. A.
(2004).

Example:

In-Text Citation

(Kelley & Chang, 2007)

Example:

In-Text Citation

First citation:
(Hughes, Brestan, & Valle,
2004)

Subsequent citations:
(Hughes et al., 2004)

When a work has more
than 2 authors, subsequent
in-text citations consist of
the first author's name
followed by "et al." (Latin
for "and others") and the

date.



Citiranje — korisni linkovi
Detaljna pravila i primjere citiranja u APA formatu mozete pronaci na:

http://sites.umuc.edu/library/libhow/apa examples.cfm

http://www.bibme.org/citation-guide/apa/

Pravila i primjere citiranja u Harvard formatu mozete pronadi na:

PisSi pravilno - Vodi€ za Harvardski (,autor-datum®) sistem navodenja referenci -
http://www.ucg.ac.me/skladiste/blog 21804/objava 28390/fajlovi/Write%20it%20Right.pdf

https://www.mendeley.com/quides/harvard-citation-quide
http://libguides.gwumc.edu/c.php?q=27798&p=170464

Generator citata:

http://www.citationmachine.net/apa/cite-a-book



http://sites.umuc.edu/library/libhow/apa_examples.cfm
http://www.bibme.org/citation-guide/apa/
http://www.ucg.ac.me/skladiste/blog_21804/objava_28390/fajlovi/Write it Right.pdf
https://www.mendeley.com/guides/harvard-citation-guide
http://libguides.gwumc.edu/c.php?g=27798&p=170464
http://www.citationmachine.net/apa/cite-a-book

Generisanje citata iz Google Scholar-a

Google Scholar
Articles

Any time
Since 2018
Since 2017
Since 2014
Custom range

Sort by date

+| include patents
" include citations

&4 Create alert

international business

International busi

C Hill - Strategic Direg#6n, 2008 - emeraldinsight.com

’ss. Competing in the global market place

International bu: s refers to business activities that involve the transfer of resources (raw

[sook] International business: Environments and operation=
JD Daniels, LH Radebaugh, DP Sullivan - 1998 - sunway edu.my

Call number : HD2755.5 D18 2017 Author : Daniels, John D. Title : Internatio|
& operations Publication info : New York, NY: Pearson, 2017 __. Call number :
Author : Lecker, Kitty O. Title : Business and administrative communication P
ir U9 Citedby 1576 Related arlicles  All 2 versions 88

The tortuous evolution of the multinational corporation

HV Perimutter - International Business, 2017 - content.taylorfrancis.com
Company A=*We are a multinational firm. We dis tribute our preducts in about
We manufacture in over 17 countries and do research and development in thr
We look at all new investment projects—both domestic and overseas—using ¢
17 U9 Cited by 2573 Related articles

Explaining the formation of international new ventures: The¢
from international business research

PP McDougall, S Shane, BM Oviatt - Journal of business venturing, 1994 - E
International new ventures (INVs) represent a growing and important type of
is defined as a business organization that, from inception, seeks to derive sig
competitive advantage from the use of resources and the sale of outputs in my
5 99 Citedby 1999 Related articles  All 6 versions

Related searches

international business cultural

international business

MLA

APA

Chicago

Harvard

Vancouver

negotiations

(=]

[PDF] academia edu

Cite
Hill, Charles. “International business: Competing in the global

market place.” Strategic Direction 24.9 (2008).

Hill, C. (2008). International business: Competing in the global
market place. Strategic Direction, 24(9).

Hill, Charles. "International business: Competing in the global
market place.” Strategic Direction 24, no. 9 (2008).

Hill, C_, 2008. International business: Competing in the global
market place. Strategic Direction, 24(9).

Hill C. International business: Competing in the global market
place. Strategic Direction. 2008 Aug 22:24(9).

BibTeX EndNote RefMan RefWorks

differences

political risk international business international business rugman
international business cultural distance international business risk bear

local knowledge international business international business psychie distance

[cimaTion] The ethics of international business
T Donaldson - 1989 - repasitory library georgetown.edu

.. JavaScript is disabled for your browser. Some features of this site may not work without



Primjer citiranja | parafraziranja

Primjer parafraziranja:

RjeSavanju krize pomazu stru€njaci za
krizno komuniciranje primjenjujuci

strategije kao odgovor na krizu, Ciji je cilj

oCuvanje ugleda i poslovanja organizacije.

No, izbor odgovarajuce strategije, kako
istiCu Tomi¢ i Milas (2007), ovisi 0 samoj
prijetnji koju kriza predstavlja.

Primjer citiranja:

"Strucnjaci za krizno komuniciranje u
krizama primjenjuju strategije kao odgovor
na krizu. Svrha je tih strategija ocuvanje
ugleda organizacije. Ugled organizacije je
bitan resurs koji moze utjecati na
zapoSljavanje strucnjaka, osobito u upravi,
cijenu dionica i prodaju. Stoga, situacijska
krizna teorija komunikacije dokazuje da je
najbolji nacin da se zastiti reputacijski resurs
Izbor strategije koja ¢e najbolje odgovarati
reputacijskoj prijetnji koju predstavlja kriza.
Strategija kao odgovor na krizu ono je Sto
organizacije kazu i ¢ine nakon Sto se kriza
dogodi" (Tomi¢ & Milas, 2007, str. 147-148).



Redosled referenci

Knjige i udzbenici

Naucni ¢lanci

Ostala dokumentacija (Propisi, Vladina doku
menta, Pravilnici, Strategije...)

Internet izvori




Korisna literatura iz oblasti metodologije

A

Kuba, L. & Koking, Dz. (2003). Metodologija izrade
naucnog teksta. CID, Podgorica (prevela prof. dr Mirjana
Kuljak)

Susnji¢, B. (2005). Metodologija. Cigoja,
Beograd.

Bajgori€., N. & Somun-Kapetanovic, R. (2012).
Uvod u metodologiju naucno-istrazivackog rada.
Ekonomski fakultet u Sarajevu, Sarajevo.



Korisni linkovi za prikupljanje statistiCkih podataka

e Monstat - https://www.monstat.org/

 Eurostat - htips://ec.europa.eu/eurostat

« Zavod za statistiku UN (UN Statistics Division) - https://unstats.un.org/

« Evropska centralna banka - https://www.ecb.europa.eu/

« Svjetska banka - https://www.worldbank.org/
«  MMF (IMF) - https://www.imf.org/
« STO (WTO) - https://www.wto.org/

« EU Open Data Portal - http://data.europa.eu/euodp/en/data/

Y

.P
- =



https://www.monstat.org/
https://ec.europa.eu/eurostat
https://unstats.un.org/
https://www.ecb.europa.eu/
https://www.worldbank.org/
https://www.imf.org/
https://www.wto.org/
http://data.europa.eu/euodp/en/data/

Vizuelizacija podataka

Texas, 24000000

New York, 15,000,000

LEAD BREAKDOWN BY CAMPAIGN SOURCE

Webinar

_ AdWords
Minzesata. 200,000
Fiorda, 15,000,000

Wacsesn 600,000

Uaryland, 5700 000
Boces, 13,000,000

Maseur, 5,500,000
Tennessee, 6.200.000
ndans. 6,400,000
Massactusens. 6,500,000
Arcons, 8,600,000 7" Pesnsylana. 12,000,000
Washngtos, 6.500 000 N
/ Omo, 12.000,909
Virgine, 7,200,000 1
Aichigen, 10,000 000
Georpa, 9,600,000

New Jersey, 3,703,000

Social Media
Noem Carolng, 9,500 000




Vizuelizacija podataka

How $3.7 Trillion is Spent

Percent
“25% =%

Based on work by e New York Times.
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US Wireless Market - Q2 2010 Update

Executive Summary

The US wireless data market grew 6% Q/Q and 22% Y/Y to exceed $13.2B in mobile data service revenues in Q2 2010 -
on track so far to meet our initial estimate of $54B for the year.
Having narrowly edged NTT DoCoMo last quarter for the first time, Verizon Wireless continued to maintain its number
one ranking for the 1H 2010 in terms of the operator with the most mobile data revenues (though the difference was
thinner than the amocba membrane). The total wireless connections for Verizon were almost 100M with 92.1M being
the traditional subscriber base, Rest of the 3 top US operators also maintained leading positions amongst the top 10
global mobile datr operators.
Sprint had the fiest positive netadd quarter in g years and has been slowly and stesdily turning the ship around. T-
Mobile did better on the postpaid netadds but overall additions declined again. The larger question for the market is if 4
large ph)mum slu)'com]x'mw» Generally, llw answer is no. But these are different times and there are a number of
and ions that are possib
The US subscription penetration crossed 95% at the end of Q2 2010. If we take out the demographics of 5 yrs and
younger, the mobile penctration is now past 100%, While the traditional net-adds have hoen slowing, the “connected
device™ segment is picking up so much that both AT&T and Verizon added more connected devices than postpaid subs
in Q2 2010. Given the stow postpaid growth, of are fiercely competing in prepaid, enterprise, connected deviees,
and M2M segments.
Data traffic continued to increase across all networks. By 1H 2010, the average US consumer was consuming
approximately 230 MB/mo up 50% in 6 months. US has become ground zero for mobile hrosdband consumption and
data traffic managemcm evolution. “’hlle it lags Japan and Korea in 3G penetration by a distance, due to higher

7 i of and the ion is much higher than its Asian counterparts, Given that it is
lso b 5 the Inrnrsl 1t base for HSPA+ and LTE, most of the cutting edge research in areas of data
and i i mlh policy, lations, strategy, and business mocdels is taking place in the

networks of the US operators and keenly watched by players across the global ecosystem.

had forecasted, the tiered pricing structure for mobile broadband touched the US shores with AT&T becoming the
r operator to change its pricing plan based on consumer consumption. We will see the pricing evolve over the

b3 quarters as the US mobile ecosystem adjusts to the new realities and strategies for mobile data consumption,
& DO A BN oo 2 © Creton thamo Corating. At Bghls Pssmved




Rok prijave | izrade seminara

Prijava na mail milicamuhadinovic@gmail.com do
petka,23.11. u 23:59 (nakon toga dobijate odgovor
sa temom)

Rade svi studenti!

U mail-u navesti imena Clanova grupe i brojeve
Indeksa.

Broj ¢lanova grupe — 3

*naknadne prijave nece biti prihvacene.

ROK IZRADE: 10.12.2018. u 12h (od 12.12. p
ocinju prezentacije u terminu casova — izlaz
e Citava grupa!)


mailto:milicamuhadinovic@gmail.com

Rok za dostavljanje rada

o Elektronsku verziju seminarskog rada neophodno
je poslati na mail saradnika do 10.12.2018.

o Stampanu verziju predati na asovima vjezbi u
terminu prezentovanja

o PPT prezentaciju donijeti u terminu prezentovanja.



Korisni softveri za provjeru plagijata

https://plagiarism-checker-x.fr.softonic.com
http://www.copyscape.com/compare.php
https://www.seoreviewtools.com/duplicate-content-checker/
https://www.plagscan.com/analyse-de-plagiat/?gclid=EAlalQobChMIhL3xwL
-13gIVwW7XtChO50gMgEAAYASAAEQJITID BwE
https://www.grammarly.com/plagiarism?network=g&utm source=google&ma
tchtype=b&gclid=EAlalQobChMIw9CU07-13glVR4fVCh1JUwsIEAAYASAAE
gL4JvD BwE&placement=&utm content=283084818863&utm campaign=s
earch4&utm medium=cpc&utm term=plagiarism+check



https://plagiarism-checker-x.fr.softonic.com/
http://www.copyscape.com/compare.php
https://www.seoreviewtools.com/duplicate-content-checker/
https://www.plagscan.com/analyse-de-plagiat/?gclid=EAIaIQobChMIhL3xwL-I3gIVw7XtCh050gMqEAAYASAAEgJiTfD_BwE
https://www.grammarly.com/plagiarism?network=g&utm_source=google&matchtype=b&gclid=EAIaIQobChMIw9CU07-I3gIVR4fVCh1JUwslEAAYASAAEgL4JvD_BwE&placement=&utm_content=283084818863&utm_campaign=search4&utm_medium=cpc&utm_term=plagiarism+check




